
AGN successfully reached the target audience for a major superhero movie
released in 2023 by strategically focusing on users within the Roblox
environment in Canada. Utilizing advanced targeting tactics, AGN placed a 3D
character of the superhero in the Roblox environment. Additionally, they
expanded their reach by incorporating Virtual Out of Home (VOOH) in-game
billboard ads, ensuring multiple touchpoints with the audience.
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