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How can companies 
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What does a cookieless 
future mean in practice?

3 steps to navigating a 
cookieless world

How can companies prepare 
and get ahead of the curve?
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What does a cookieless 
future mean in practice for 
marketers & publishers?

What does a cookieless future mean in practice?

Cookies aren’t going away completely 
but the end of third-party cookies 
affects marketers and publishers’ 
ability to:
● Segment and activate audiences
● Suppress and retarget
● Execute a cohesive cross-device 

strategy
● Gain audience insights
● Measure and attribute campaign 

performance

A shift away from third-party 
cookies can be a positive 
because it allows companies to: 

● Focus on more reliable data -
Zero Party and 1st party data

● Provide a better user 
experience - unifying Consent 
(CMP) and Preferences (PMP)

● Create better coordination 
between Marketing and Privacy 
teams



Review the data you 
are already collecting

Take a step back and focus on 
quality over quantity. Evaluate the 

data you are collecting and how 
you use this data to provide value 

to your customers.
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A shift in mindset

Three Steps to Navigating a Cookieless World 

Prioritize zero- and 
first- party data

This data the customer 
intentionally and proactively 

shares with you. It’s  more reliable 
and is based on an existing 

relationship with the customer. 

Invest in building trust 
with your users

Invest in consent and preference 
management technologies. These 

tools will help you put your users in 
control of their personal data, 

generating trust. 
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In the internet age, 
trust is the most 
important driver of 
success in business.
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Trust has become a crucial competitive differentiator. The recent Privacy Made Positive™ research 
conducted across France, Germany, Ireland, and Great Britain, revealed that: 

Build Privacy-first Customer Experiences 

of consumers are more likely to accept 
cookies & emails from companies with 
good privacy information.

Providing clear privacy information and effective consent 
management improves opt-in rates and increases 

marketing reach.

of consumers believe that 
transparency is important for 
trusting a company or brand. 70%4/5

📩📩 Download our E-book: Privacy Made Positive to prepare for a cookieless future 
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The basics

1. Conduct a comprehensive discovery and review of the third parties on your website to 
understand what type of data they are collecting. This is often an overlooked part of the process as 
many companies don't fully understand what tags and scripts are pulling in other third parties, who in 
turn may be pulling in another set of third parties.  

How can companies prepare in the short term? 

2. Review the ways in which you use customer data and how you protect it, making sure that purposes 
are clear and limited and that security measures are practical and appropriate. 

4. A/B test privacy notice wordings with consumers to test the impact on opt-in rates for consent-
based processing. 

3. Work with your marketing team to review your privacy information and consent mechanisms 
through the eyes of the customer, to check that you are clear about the purposes for which you use 
personal data and the measures which you have in place to protect that data. Avoid privacy jargon 
and vague statements such as having “appropriate organisational and technical measures” in place. 
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It’s about data quality, 
not data quantity. 
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In order to get ahead of the 
curve, companies should 
invest in preference 
management technologies

Pairing a Consent and Preference 
center allows you to better 
understand how to use the data 
allowed by a customer. 

A comprehensive solution

This in turn creates more trust from 
the end user.
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An example: combining 

consent and preference 

management creates a great 

user experience.



Installing App























Preference 
Center

About Didomi

Consent Management 
Platform
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Didomi builds technology to 
help you put their users in 
control of their personal data. 

By doing so, you generate 
valuable trust and lay the 
groundwork for privacy-
conscious growth.

Didomi
Create value with trust
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