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There’s a Global Trend to Give Consumers 
More Control Over Data

The Addressability Portfolio
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Ancient history: cookies 
and regulation

Regulation 
overview

Platform restrictions 
overview

The future: replacing 
third-party cookies

Outlook



Questions raised 
about privacy on 
web

This 2001 front page article 
reads like it could have been 
written today:

• 67% of US consumers 
identified online privacy 
as a concern

• Multiple privacy bills 
under consideration….

The Addressability Portfolio
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Ancient history:  
cookies and regulation



Regulation 
Overview
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Regulation 
Overview
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2018 EMEA
GDPR begins

2020 US
CCPA begins

2021 Canada - National
Bill C-11 stalled

Canada - Quebec
Bill C-64 passed

???? Globally
Possible introduction of new 
regulatory bills?

2022 Belgian DPA TCF 
decision

Regulation 
overview



GDPR Consent Impact

92%
51
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Source: Index Exchange

EEA consent rates

Even in countries with strict interpretation of GDPR, consent rates are high



Impact of regulation on programmatic today:

State of Privacy N
ation
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Moderate

Regulation 
overview



Platform Restrictions 
Overview
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Restrictions from Platforms Outpace 
that of Regulatory Bodies Device owner restrictions:

Apple/Safari
ITP 2.0

Firefox
ETP

2018

Apple/Safari
ITP 2.1 – 2.3

2019

Google/
Chrome
3P cookie 
deprecation 
announcement

2020

Apple/iOS
IDFA opt-in

APRIL 2021

Google/
Chrome
Delays 3P cookie 
deprecation until 
2023

JUNE 2021
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The addressability ecosystem 
after third-party cookies
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Authenticated and Non-Authenticated Audiences The Addressability Portfolio
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Do your customers log-in and consent? 
That’s the critical question.



Marketers Will Need an Addressability Portfolio to Reach 
Authenticated and Non-Authenticated Audiences
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The future: replacing 
third-party cookies

AUTHENTICATED AUDIENCES

01

Authenticated 
Universal IDs

• Person-level
• Email address / log-in
• Consented

Inferred
Universal IDs

Probabilistic
• Device-level
• Consented

Site-level
• Consented

02

NON-AUTHENTICATED 
AUDIENCES

Publisher first-party data

• Advanced contextual

• Seller Defined Audiences

• Publisher IDs

• Clean Rooms

0403
Google Privacy Sandbox

Topics API

FLEDGE and other proposals



Authenticated Universal 
IDs Offer the Benefits of 
People-Based Marketing
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Reach consumer on all their devices

User-level frequency capping

Cross-device attribution

Consented

Ancient history:  
cookies and regulation

Regulation 
overview

Platform restrictions 
overview

The future: replacing 
third-party cookies

Outlook



0101

There’s an immediate opportunity in 
cookie-restricted browsers

©
 2021 Index Exchange
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+41% higher CPMs
in Chrome compared to cookie restricted 
browsers

*Index Exchange data, global CPMs across all web formats, YTD

For buyers For media owners

+142% CPM lift
For Mediavine, using LiveRamp ATS and RampID

*Index Exchange data

Visit the Index Exchange blog to learn more

wwww.indexexchange.com/blog/

For buyers For media owners



Canada 
Outlook
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State of Privacy N
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79%

79%

ONLY

25%
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State of Privacy N
ation

Canada 
outlook

Source: Business Wire via TTD

of Canadians would like to better understand 
what data is being collected about them as 
they browse the internet. 

of Canadians want to better understand how 
their email addresses are being used when 
signing into a website.

of Canadians are aware of the forthcoming 
changes to third-party cookies.

The 
Canadian 
Consumer



Reaching Audiences 
Without Cookies Will 
Require an 
Addressability 
Portfolio

01 Possibility of new regional 
bills introduced

02 Greatest expected impact will 
be from platform restrictions

03 Prepare now
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Thank You!

June 2022


	The Future of Addressability
	There’s a Global Trend to Give Consumers �More Control Over Data
	Questions raised about privacy on web
	Regulation Overview
	Regulation Overview
	GDPR Consent Impact
	Slide Number 52
	Platform Restrictions Overview
	Restrictions from Platforms Outpace that of Regulatory Bodies
	Slide Number 55
	Authenticated and Non-Authenticated Audiences
	Marketers Will Need an Addressability Portfolio to Reach Authenticated and Non-Authenticated Audiences
	Authenticated Universal IDs Offer the Benefits of People-Based Marketing
	There’s an immediate opportunity in cookie-restricted browsers
	Canada Outlook
	The Canadian Consumer
	Slide Number 62
	Thank You!

