
THE EVOLUTION OF CONSENT 
Going beyond the cookie banner 
to improve customer experience
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DATA: FROM NEW ‘OIL’ TO POSSIBLE LIABILITY





THE MARKETER’S PERSONALISATION DILEMMA 

Marketers must: 

● Properly articulate the 
value exchange of sharing 
their data

● ….or face the “opt-out”

Consumers expect:

✓ Relevant experiences

✓ Brands to protect them
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USING CMPs TO ESTABLISH VALUE 
EXCHANGE

✖ Unclear value exchange 

✖ No transparency or choice

✖ Generic message

✓ Clear value exchange 

✓ Transparency & choice

✓ On-brand design & voice
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TRANSPARENCY & CONSENT VIA IAB’s 
TCF

Frameworks like the IAB’s TCF make deploying a 
performant solution easy, with standardized language, 
templates, and signals for third-parties. 



EXPLICIT CONSENT
IMPLICIT CONSENT

EXPLICIT NOTICE
“DO NOT SELL”

“DO NOT SHARE”

Granular 
consent

Blanket
consent

Scroll / other 
action to accept

Link in 
privacy policy

Link in footer

Button in 
banner Link in 

privacy policy

Link in footer

Button in 
banner

More 
transparency 
& control

Less 
transparency 

& control

CCPACPRA*
GDPR PDP (Singapore)

PIPL 
(China)*
PDPB (India)**

LGPD (Brazil)

PIPEDA 
(Canada)

CDPA (Virginia)*
CPA (Colorado)*CPPA (Canada)**

APPI (Japan)

Banner
Modal

CMPs COVER THE SPECTRUM OF GLOBAL DIGITAL LAWS
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CONSENT MANAGEMENT STARTS WITH AN 
AUDIT

Before you can manage consent 
properly, you need to identify 
who is collecting data on your 
sites and apps. 

Compliance monitoring solutions, 
often offered alongside CMPs, 
can help automate this process.
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CMP SELECTION CHECKLIST
❏Support for industry frameworks (IAB TCF, US Privacy, GPP, etc.)

❏Customizable messaging design and copy to meet your brand 
guidelines

❏A/B testing to optimize consent (opt-in) rates

❏Reporting that accounts for bounce rates
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Thank You
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