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Meet Stingray Advertising
& Walmart Connect.



A brand’s in-store presence matters

60% 50%

of purchase decisions of Canadian shoppers feel
are made at the shelf! most connected to their
favorite brands in-store

Source: 1. Nielsen: The Smart Shelf Feb 2020; 2.Bazaarvoice survey, “2021 Shopper Experience Index: Rethinking the approach to retail”

47%

of shoppers browse
in-store before buying
in-store




The in-store connection

85%

Source: Statistics Canada; eMarketer forecasts

of all 2022 Canadian retail

sales are generated within
brick-and-mortar
locations.




Leveraging the best of both worlds

E-commerce -------- : In-store display

Display + pre-roll ------- - In-shipment samples
Coupons

:
Sponsored search --—--4——
1

Audience retargeting : Print flyer

Retailer e-blast -------- Traditional media
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Retail-Based
Digital Audio Advertising



Verified Measurement + Tech Stack Overview

Consumer
data

Foot traffic + transactions
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Impression multipliers Ad server + SSP
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Ad request + proof-of-play
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Reporting

Analytics + invoicing




Retail audio advertising delivers upper funnel objectives
while driving lower funnel shopper marketing outcomes
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Quantifying results with Leger

©)

Leger is the largest Canadian-owned market research,
analytic research and polling firm

Leger brand lift studies are designed to assess the impact
a particular campaign or campaigns have had on the
consumer-brand interaction

These studies help identify favourable changes in key
brand metrics such as brand consideration and purchase

The studies are conducted among Canadians who have
visited a participating retailer in the past 2-4 weeks




Product Purchase
Control Group

24% of shoppers who did not visit a participating retailer in the last 2-weeks say they bought

the product

o 24% purchased the product in store Yes 24%

o 74% did not purchase the product in store
during their shopping trip = - A
o 2% can’t recall if they did or didn’t buy the

product

| don’t remember 2%

STINGRAY

The above data is based on aggregated Leger Brand Lift Studies conducted between April and August 2022 ROUERTISING
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Product Purchase Leger

Recall Group

75% of shoppers who recall hearing an audio ad within a retail location say they “bought the
product as a direct result of hearing the ad”

o 35% purchased the product in store as a NET Purchased 75%
result of hearing the ad

In store as a result of hearing the ad

o 32% purchased the product in store at a
later date

In the store at a later date

Somewhere else

o 8% purchased the product somewhere else
(another retailer or online)

Did not buy

Don't remember ‘ 1%

The above data is based on aggregated Leger Brand Lift Studies conducted between April and August 2022 b, ?JIIE":ITSNRGAY 12



Product Consideration
Control Group

Leger

Of those who did not visit a participating retailer in the last 2-weeks, 50% will consider the
product for future purchase

o 50% will consider the product for future Yes 50%
purchase
o 0% will not consider the product for No - 4O%
future purchase
o 7% do not purchase the product Don't purchocSiEiees: I ¢
o 3% are not familiar with the brand I
Not familiar with brand 3%
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The above data is based on aggregated Leger Brand Lift Studies conducted between April and August 2022 B VERTIEING 13



Leger

Product Consideration

Retailer Group

43% 82%
of shoppers who DO NOT REMEMBER of those who HEARD THE AD will
HEARING THE AD will consider the product consider the product in the future

in future
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Shoppers who heard the audio ad in store in the past 2-weeks are 90% more likely to say
that they will consider purchasing the product in the future vs shoppers who do not recall
hearing the audio ad.
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The above data is based on aggregated Leger Brand Lift Studies conducted between April and August 2022



Thank you!
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Senior Vice President
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Director, Commercial Strategy, BD &
Market Development,
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