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PLAN TO SPEND MORE ON 
CREATIVE PRODUCTION AS A 
RESULT OF AI INVESTMENT 

AND TRAINING

ANTICIPATE SIGNIFICANT 
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PRODUCTION COSTS AS A 
RESULT OF LEVERAGING AI
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PUBLISHERS: OPTIMIZING CONTENT CREATION

PUBLISHERS

MONETIZE
AGENCIES

OPTIMIZE

• Enhanced Contextual Advertising Capabilities
• Brand Safety Solutions
• Privacy-First Targeting Solutions
• Sales Platforms/Enablement Tech
• Enhanced Consumer Insights

• Customer Data Platform Organization
• Enhanced Segmentation
• First/Zero Party Solutions
• Marketing Media Mix Capabilities
• Attribution Modeling
• Predictive Analytics

• Enhanced Brand Interaction
• Horizontal-Broad Search
• Customized and Hyper-personalized Content
• Enhanced Privacy Controls
• More Relevant Ads
• Increasingly Intuitive Online Experiences

• Planning Efficiency Tools
• Brand Safety Tools
• Enhanced Segmentation
• Dynamic/Iterative Creative Insertions
• Predictive Analytics
• Contextual Mapping Capabilities
• Synthetic Data
• Insights
• Rapid Creative Development

BRANDS

CONNECT
CONSUMERS

VALUE

89%
of IAB Canada members have 

adopted or are planning to 
implement AI in 2024

Utilizing unprecedented tools to organize and optimize 
owned content. Leveraging machine learning for 
categorization, prioritization, and measurement.

AGENCIES: GAINING WORKFLOW EFFICIENCY

AI tools are transforming media planning and buying, 
enhancing workflow efficiencies. Leveraging advanced 
technology to identify new audiences and develop synthetic 
audience pools, agencies gain a competitive edge.

BRANDS: PERSONALIZING CONSUMER CONNECTIONS

Personalized and direct one-to-one relationships with 
consumers are now scalable. Leveraging AI to identify smart 
segmentation and refined audience dynamics, marketers are 
able to hone highly personalized media to drive returns 
across the entire purchase cycle.

CONSUMERS: SHIFTING DIGITAL EXPECTATIONS

EARLY ADOPTERS SEE WHAT’S AHEAD

AI’S TRANSFORMATIVE POWER

AI’S IMPACT ON CREATIVE PRODUCTION BUDGETS

THE FUTURE IS AI - CANADA IS INVESTING

AI is enriching the search experience. The way we use the 
internet has fundamentally shifted towards rich horizontal 
search results where outputs lead to true value exchange at 
source of results online. As expectations rise, brands need to 
keep pace with AI-driven consumer experiences.

$2.4 Billion

65%
of early AI adopters 

anticipate major 
disruption to digital 

advertising

of laggards see the 
disruption approaching 

our sector

Members who have adopted 
AI are twice as aware of its 

impact on our sector 

AI HAS LANDED 

30%

https://iabcanada.com/
https://iabcanada.com/membership/
https://x.com/iabcanada
https://www.youtube.com/@IABCanada/videos
https://www.instagram.com/iabcanada/
https://www.facebook.com/IABCanada/
https://www.linkedin.com/company/iab-canada/posts/?feedView=all

