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More than half of the online world
is already in the shade

20%
o f  us e rs  de le te  c o o kie s  

afte r a fe w days

57% 
o f  the  o pe n we b is  

c o o kie le s s

61% 
o f  Q uantc as t c ampaigns  in 
C anada have  a c o o kie le s s  

s trate gy

4x
gro wth in c o o kie le s s  

ad o ptio n with Q uantc as t 
C anada
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MB NA s aw a 38 %  highe r 
appro val rate  fo r c re dit 

c ard  applic atio ns  in 
c o o kie le s s  e nviro nme nts .

Te s ting 
s o lutions  is  

e s s e ntia l

Le arning 1

Yo ko hama Tire s  re de f ine d 
K P Is , le ve raging re ac h to  

s c ale  the ir ac quis itio n 
s trate gy e f fe c tive ly.

E mbrac e  
c hange s  to  

me as ure me nt

Le arning 2

Inve nto ry re liant o n third-
party c o o kie s  c o me s  at a  

pre mium, c o s ting 80%
mo re  than c o o kie le s s .

Le arning 3

C ookie le s s  
s pac e s  are  le s s  

c ompe titive  
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Start testing now
It’s  the  be s t way to  unde rs tand and o ptimize  
yo ur appro ac h.

Consider different measurement strategies 
Adapt K P Is  and go als  to  align with c o o kie le s s  
s trate gie s .

Leverage early adopter advantage 
B e ne f it f ro m lo we r c o s ts  and c o mpe titio n 
fo r inno vatio n and gro wth.

Future - proof  
your 
c ampaigns  
today
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