Att” bUt|0n Ca se StUdy Objective: A popular chain of automotive oil change specialty shops aimed to reach millennial drivers and

Verticals: Automotive influence their perception of to increase store visits.

Solution: Acast Automated provided efficient
X i X . Programmatic Segments
scale by running 30s audio ads against key audience

segments. We then used attribution tracking via
Cuebiq to determine campaign effectiveness. Millennials a Auto Travel
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