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The creative focus on giving red envelopes, (
making dumplings, and writing the “Fu” (8 ( J’d “ﬁ*
character was intentional. These are not just j.u A%: ';,
symbolic representations of Chinese New Year,

but real actions that Chinese people take M ﬂm

part in during the holiday as a way to wish (i

for luck, prosperity, and happiness in the ""-»“ﬁ'?m’;‘:ﬁ"i;'ﬁ g e oo

year ahead.

Among these traditions, sending red envelopes—whether digitally or physically—is nearly universal during CNY. It represents the
exchange of good fortune between both the sender and the receiver, making it a natural and culturally authentic expression of Remitly’s money-
sending service. For this reason, red envelopes serve as a key visual anchor in the campaign.

To further strengthen the cultural relevance, we incorporated additional meaningful actions:

o Writing the “Fu” (8 character, symbolizing blessings and happiness

© Making and eating dumplings, traditionally shaped like gold ingots, representing wealth, prosperity, and family unity
These elements reflect authentic behaviors that families genuinely practice during Chinese New Year, rather than decorative cultural
symbols.

In our final image selection, we also looked beyond the physical act of “sending.” Each visual places the sending action within a complete
Chinese New Year environment, with family as the central unit. The images show families participating together in these traditions—giving
red envelopes, making dumplings, and writing “Fu”—which reinforces the ideas of togethemess, celebration, and shared hope for good
fortune.
This integrated approach allows “Send Money, Send Good Fortune” to function not only as a functional message aligned with Remitly’s
business, but also as an emotionally resonant idea that reflects how Chinese families truly celebrate Chinese New Year.
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